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INTRODUCTION TO KOHA 
Koha DAO is a Decentralized Autonomous Organisation (DAO) committed to developing a 

Learn to Earn (L2E) protocol for education. In a nutshell, L2E solutions enable users to 

consume educational content while earning monetary rewards in the form of Koha tokens. 

Within this whitepaper, we explore two parts to the Koha ecosystem: Koha DAO & Koha Ed 

KOHA EDUCATION (KOHA ED):  
A blockchain-based marketplace that enables parents, or guardians, to incentivise kids' 

participation in learning activities by rewarding them with real money and value-based NFTs 

for their effort. Koha Ed rewards the effort, not the result. Koha Ed also creates new revenue 

streams for puzzle designers, those focused on gamification in education, content creators, 

curators, and publishers. 

KOHA DAO:  
The foundational DefI investment and structural DAO. Koha DAO is a community where 

members decide which projects Koha DAO will invest in. DAO members can exercise their 

influence by selecting projects through established Defi protocols and mechanisms. The Koha 

DAO is mandated to fund blockchain projects chosen by its community. 

Suitable investments are brought to the DAO by the project's promoters and entrepreneurs. 

Koha DAO members can then fund, create, and influence the selected project. Furthermore, 

if so desired, DAO members can participate in the project and contribute to its outputs, 

including applications, solutions, Infrastructure, marketing, and user community engagement 

of the selected project. In return, members can expect to earn rewards for their participation. 

Rewards can take the form of monetary rewards paid in Koha tokens, and the reward of 

greater influence through recognition from fellow members of Koha DAO. 

Koha DAO will be created first and include the community, governance and investment 

structures. The first project being promoted to the Koha DAO members is Koha Ed. 

For information on Decentralised Autonomous Organisations and why KOHA will be one 

please see  Supporting Info section of this whitepaper 

https://app.gitbook.com/o/0LynHFuuvjSNLAzLMMzP/s/3O2Mvjhnm0bptpgAGNbN/supporting-information
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KOHA DAO MISSION STATEMENT 
 

• Our collective mission is to create an engaging educational experience that enables 

anyone to learn about interesting subjects while earning "money". 

• Koha's ultimate mission is to enable children in the developing world to improve their 

education while also earning money that can benefit the lives of their families. 

KOHA DAO OBJECTIVES 
1. Koha DAO will be available to anyone to become a community member. 

2. Koha DAO will be owned and operated by the community. 

3. Koha DAO will value all users and community members and will not aim to make a just 

small number of wealthy investors even more wealthy. Koha DAOs success will be 

shared with all community members. 

4. The first project for Koha DAO, Koha Ed, is a Learn to Earn (L2E) platform based on 

Koha DAOs L2E Protocol. Koha Ed will be available to anyone, anywhere, with access 

to a connected device.  
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5. Koha Ed is a place where everyone feels safe and welcome, and the content is of the 

best possible quality. 

6. Koha Ed will disrupt traditional learning media platforms, e.g. YouTube, where 

advertising revenue goes to corporate entities. Instead, Koha DAO will ensure that 

rewards are directed to Koha Ed's end users, participating content curators and 

creators, the members of the Koha DAO community, and the Koha DAO Treasury. 

7. Koha Ed will adapt to new technologies enabling the platform to evolve for new 

opportunities. 

 

KOHA DAO VISION 
We have a vision where children and adults can turn to Koha Ed for unique educational 

content created by the community for the community. This amazing content will be available 

to anyone and everyone regardless of where they live. 

Access to the system will require only a connected device, and the earning of tokens with a 

monetary value will require no bank account. 

Koha Ed will help improve the lives of millions, even billions, of people, becoming a ubiquitous 

part of their education. 

An engaged community will help to market, develop, and improve the system, and the same 

community will vote on the direction the system takes. As a result, Koha will be a community 

of thousands building a system that benefits millions, and billions. 

Koha's revenues are based on subscriptions, sponsored education programs and targeted 

advertising. Sponsored Education Programs (SEPs) are programs published by individuals 

(Parents) or organisations (Local Authorities, NGOs, Corporations etc) using original or 

curated content that Koha Ed users consume in return for a reward. Individuals and 

Organisations that promote education programs will require a subscription to the service. 

Content creators and curators will invest in a node (subscription) enabling them to post 

content; the node will also offer income and passive income options. End users will access the 

service free via being invited to participate by the education program promoters.  

A percentage of the programs' sponsorship fees go directly to the content creators and the 

users who consume the content.  

Koha will take a small transaction fee, or gas fee, for the use of the Koha's L2E Protocol. As 

other projects come online based on Koha DAO' L2E Protocol, new gas fees will be paid to 

Koha DAOs Treasury.  

KOHA DAO VALUES 
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COMMUNITY: 
Koha DAO will be owned and run by the community; the community will vote on all critical 

decisions and roles essential to the DAO, such as marketing, development, fundraising etc. 

and will be undertaken by community members. 

TRANSPARENCY 
Although crypto and blockchain allow a pseudonymous community profile, we feel it's 

important that the founding team are fully doxxed (known by the community) from day one. 

This approach shows we believe in the project and will reduce FUD (Fear, uncertainty, and 

doubt) that's synonymous with many early-stage blockchain projects 

OPEN TO ANYONE 
Koha DAO will be open to anyone; special attention will be taken to optimise the experience 

for those with special requirements or learning difficulties. For example, we feel our approach 

is ideally suited to enabling learning for those with ADHD, something fundamental to the 

founders of Koha DAO. 

SUSTAINABILITY 
Every decision taken by Koha DAO will always consider the project's sustainability. We want 

this project to last for many years and to have a positive impact on the planet. Therefore, we 

are keen to have an early vote to decide that Koha DAO treasury funds can be allocated to 

other projects that share our vision, mission and values. These projects can be brought to the 

community by existing members as is the way with Koha Ed, or other entrepreneurs who 

believe that Koha DAO's L2E Protocol can contribute to their mission.  

SAFE PLACE 
Koha DAO will be a safe place for all its users; the community will ensure that content is 

appropriate and will ensure all members are protected. A Code of Conduct will be published, 

and for example, bullying will not be tolerated, and Koha DAO will ban users who breach this 

code. 

SECURITY 
In modern-day WEB3 systems, hacks are not uncommon; the community will do all it can to 

ensure the system is safe, secure and free from hackers taking money. A bounty will be paid 

for all bugs found, and we remind users that Koha DAO, and its associated projects, exist for 

the greater good. Please do not steal from your Koha DAO family and community; we will 

hunt you down. 

AMAZING USER EXPERIENCE 
Many projects in the crypto space are ugly, unusable and elitist; they often focus on 

tokenomics, financial gain, and the tech-savvy capabilities of current crypto pioneers. As a 

result, they are often tricky to navigate; they are complex and not suitable for many potential 

users. Koha will be Clean, Simple and Accessible to all regardless of experience with Web3 

tech. 
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THE LANGUAGE USED IN THIS 

WHITEPAPER 
As stated, a principal value at Koha is to keep things clean, simple and accessible. Another 

critical value is for Koha DAO to be open to anyone. It may sound dumbed down in places for 

the crypto/blockchain savvy reading this whitepaper. For those less familiar with 

crypto/blockchain, it might seem to be full of jargon. We have endeavoured to get the balance 

right but are sure it's not perfect. 

As part of its ethos, Koha DAO wants to attract those who know nothing about blockchain and 

crypto into the Web3 space. Hence, we have tried to make this easy to understand, but you 

will likely need further research to grasp some concepts. If any terms are unknown to you, 

feel free to ask any questions of us, and also please check this glossary 

https://coinmarketcap.com/alexandria/glossary  

WHAT IS KOHA ED 
Koha Ed is the Learn to Earn (L2E) platform based on an L2E Protocol aimed at providing users 

with incredible learning content. The unique feature of this system is that users are able to 

earn a reward while they learn. 

The platform delivers a Learn to Earn solution that incentivises people to learn. With a focus 

on learning, Koha Ed provides fun, informative and focused playlists of content and games 

collated by parents and other individuals/organisations. Parents can assign L2E tasks for 

which children can earn "pocket money". 

  

https://coinmarketcap.com/alexandria/glossary
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Koha Ed, as the 1st project to implement Koha DAOs L2E protocol, brings Web3 inspired 

solutions to a mass market that heretofore have been implemented on centralised platforms. 

It takes traditional centralised web 2.0 learning solutions, and content, that have failed the 

children/students in the traditional education ecosystem and delivers the benefits of 

decentralised Web3 technologies and governance structures.  

Koha Ed is a crossover solution that aims to bring the benefits of Web3 technologies in order 

to disrupt and improve the current education ecosystem. This is based on Koha DAO's Learn 

to Earn (L2E) protocol that incentivises, and rewards, the learning journey, during the journey, 

as opposed to the result of examinations at the end of the journey.  

Koha Ed cedes an element of control and influence over a child/students learning activities to 

parents by introducing a 3rd party (Koha Ed) to the family setting whilst reducing the stress 

and strain on parents trying to encourage their child/student to make their best effort. It is 

the difference between a family member telling a child/student "if you get the result then I 

will reward you with this value" as opposed to the family member telling a child/student 

"undertake and complete these activities, between now and the end of term exam, and I will 

reward you as each Koha Ed learning activity is verifiably completed". This will reduce the 

stress and anxiety through continual reward during the journey as opposed to amplifying the 

child/students awareness of everything that is at stake when it comes to exam time. The 

result from the exams will take care of itself if the effort is made consistently through the 

term leading up to these exams. Further to this, it is inherent in Koha Ed solutions that 

children/students will learn that "effort equals reward", long before they become participants 

in society once their education is complete.  

Koha Ed creates a marketplace that rewards participants in new ways. Participants can benefit 

from previously inaccessible revenue streams. Koha Ed takes a holistic approach whereby 

each participant in the value chain receives their reward without having to pay intermediaries 

on centralised education content distribution platforms. This means that the participants get 

rewarded with the vast majority of the funds used to incentivise learning. The only costs being 

the fees e.g. "gas fees", platform subscriptions, that are used to maintain the ecosystem or 

help fund the Koha DAO Treasury.  

Koha Ed not only enables the rewarding of the child/student for their learning activities, it 

also rewards those who, up to now, have been left "unrewarded" for their contribution to 

education and society. For example, teachers of the national curriculum are not recognised 

or rewarded for the lifelong contribution they have made to producing tomorrows engineers, 

scientists, educators, executives, employees, leaders. The value they create can now be 

rewarded in real time through the Koha Ed L2E platform.  

As a crossover solution, Koha Ed introduces families (parents, guardians, children, other 

family members) NGOs, Government Agencies, Education content, puzzle and apps 

developers, to the benefits of blockchain, crypto and governance tokens, in other words 

Web3 technologies. Interested participants will be able to peel back layers to expose the 

underlying functions, processes and technologies. In addition, Koha DAO will ensure that all 

Koha DAOs L2E protocol based solutions include a specific program that will introduce, and 
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continually educate, all users. The users will set the pace of learning about Web3 and its 

enabling technologies. This aspect will be L2E protocol based and driven by Koha DAO and 

will lead to the adults of tomorrow having a greater understanding of all things Web3. It 

should be noted that using the solutions based on Koha Ed L2E protocol will always be 

achievable without knowledge of blockchain or crypto. 

Koha DAOs solutions will be available to other likeminded entrepreneurs that identify 

opportunities to apply the L2E protocol to activities other than a child/students education. 

For example, we have already identified, and verified, Koha DAO L2E protocol opportunities 

in the public sector where citizens will be rewarded for learning about government projects, 

local authority projects, local and global NGOs programs, and corporate driven programs, that 

are aimed at engaging, educating, and involving citizens in decisions that affect the their 

future, and the future of their communities and environs.  

KOHA ED IN A NUTSHELL 
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KOHA ED EXAMPLE 
Example 1: A parent would prefer their children to watch educational content on, say, 

learning the history of rock n roll instead of watching more pewdipie videos on YouTube. The 

parent can either curate a list of content or pull up a list that has already been created with 6 

videos totalling 1 hour of playing time. To incentivise the child, the parent, or any family 

member, can upload $20 of "pocket money". The child views all the videos, and in return, 

they receive an NFT with a value of $20. The parent can also choose to allow their child to 

view appropriate adverts, or appropriate informational content, to receive additional tokens. 

Example 2: An ADHD charity understands that users with ADHD learn differently from other 

children, so it has a series of learning content on several subjects created. In addition, the 

charity, with support from donors and the government, sends a special link to people living 

with ADHD, perhaps distributed by the school. This link enables these children to log in and 

learn while also earning NFTs and tokens with value. 

Example 3: An exceptionally proficient after-school maths tutor has a particular teaching style 

but is limited to how many children they can help and has a waiting list of desperate parents 

due to time constraints. So the tutor decides to create content that teaches children in the 

teachers own unique style. They publish the content on Koha Ed, making it available to 

parents who can then create a learning task for their children and pay a fee. Some of the fee 

goes to incentivising their children to complete the learning task; some of it goes to the 

content publisher, in this case the maths tutor. It means the tutor can help thousands of 

children anywhere in the world. For example, a charity that supports kids' education in South 

Africa can purchase tokens for his maths tutors content to be viewed by children in 1100 of 

the schools in the region. The kids get to earn NFT's and tokens, and the tutor makes a passive 

income from content they have already created. The remainder of the fee goes to Koha Ed, 

and includes a gas fee to Koha DAO Treasury for the use of the L2E Protocol.  

 

WHAT PROBLEM DO WE SOLVE? 
There are several problems we wish to address with Koha Ed as follows: 

 
1. Problem 1: Parents across the world are looking for ways to improve their child's 

education, hundreds of billions are spent annually by parents on extra tuition to 

ensure the child achieves the best possible grades; the grades they deserve. 

2. Problem 2: globally around the world 59 million children of primary school age are 

being denied an education, and almost 65 million adolescents are without access to a 

secondary school. Koha Ed will endeavour to bring everyone into the education 

system. No child or student will be left behind.  
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3. Problem 3: There are stark differences between the quality of education that many of 

the poorest children get compared to the richest. In a developed country like the UK, 

a poorer child is less likely to gain GCSE's and go on to higher education. This is 

indicative of the inequality to education globally, and even within the same school. 

4. Problem 4: There is some great learning content on platforms like YouTube but the 

YouTube algorithms can lead a child to disturbing content that worries parents. This 

can sometimes lead to an outright ban, by parents, imposed on the child for use of the 

platform. 

5. Problem 5: There are no incentives for children to search out the best educational 

content other than natural curiosity and many children would not know where to start 

and are in need some guidance. 

6. Problem 6: With learning difficulties like ADHD and Autism, different children learn in 

different ways. The schooling system can be strict and cannot always cater for these 

children's needs and style of learning. 

7. Problem 7: Teachers are limited to how many children they can teach on a one to one 

basis. 

8. Problem 8: Many teachers resort to private tuition as a top-up to their wages, which 

are not reflective of the teacher's value to society. Often, however, only the richest 

families can afford this tuition. 

9. Problem 9: There are hundreds of online learning platforms, some are free, but the 

content is limited. Others platforms provide amazing content but charge high fees to 

access the content. There's no equality for children in education.  

10. Problem 10: On platforms like YouTube, a child must watch adverts and there are 

rarely any benefits of these adverts to the child viewing the content. 

 

BIG PROBLEM TO SOLVE - INEQUALITY OF EDUCATION 
 

A child from a disadvantaged background is less likely to get a good education and go on to 

higher education. The effects of this slow start can last a lifetime, widening social inequality. 

With Koha, we offer a solution to inequality by providing access to the best possible learning 

content by anyone with access to a device and internet connection. 
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GLOBAL INEQUITY OF EDUCATION - 

SOBERING FACTS 
1. Around the world, 59 million children of primary school age are being denied an 

education, and almost 65 million adolescents are without access to a secondary 

school. 

2. Conflict and natural disasters have disrupted the education of 75 million children. 

3. In one of three countries, less than three-quarters of teachers are trained to national 

standards, resulting in 130 million children enrolled in schools that are not even 

teaching the basics consistently well.  
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1. A child whose mother can read is 50 percent more likely to survive past the age of 5. 

In 2012, there were 168 million child labour workers aged 5 to 17. This is one reason 

many children cannot attend school. 

2. Nearly 15 million girls of primary school age will never have the opportunity to learn 

to read and write in primary school, compared to about 10 million boys. If all girls 

started with a primary education, there would be 1.7 million fewer malnourished 

children. 

3. It would take $39 billion (USD) every year to send all adolescents to school. 

4. Over 40 years, equitable access to quality education can help a country raise its gross 

domestic product per capita by 23 percent. 

INEQUITY IN A DEVELOPED COUNTRY - THE UK 
 

• A child from a disadvantaged background is 18 months behind when they take their 

GCSEs. 

• In England and Wales, nearly £17 billion a year is spent dealing with problems that 

start in childhood. 

• A disadvantaged child is three times more likely to be excluded from school. 

• The chance of a child from a poorer background going to a higher-performing school 

is falling. 

• Millions of British children live in poverty. Fewer than half reach expected levels for 

English and maths by the end of primary school. 

THE SOLUTION TO THE PROBLEM 
Koha Ed aims to tackle the inequality of education head-on and the solution can be summed 

up as follows: 

• A platform that can be accessed on any internet connected device. 

• A system that is truly global and available to any community. 

• A system that provides some of the best possible learning content from some of the 

best content creators, teachers and experts in the world. 

• A system that enables children to earn while they learn. Simply by completing 

educational program content a child can earn money. In some countries, this could 

mean a child earns more for learning than they do as a child labourer. 

• The ability for a parent to top up the learning experience by encouraging learning in 

exchange for "extra" pocket money. 

• A decentralised blockchain-based platform that enables all money to be transferred 

without the need for a bank account, meaning it works for any parent or child 

anywhere, regardless of whether they are from a banked or unbanked family. 

• A system that enables charities and government to top up the system with tokens so 

that all children can earn as they learn regardless of their parents ability to fund 

tokens. 
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• A system that pays the majority advertising fees directly to content creators and users 

who view the advert. 

• A system that is set up as a Decentralised Autonomous Organization (DAO) which is 

owned by all its members, end-users and token holders. This means that no single 

person gets to decide the direction of the project and that all community members 

enjoy the benefits of success. 

• A system that pays content creators directly every time someone views their content, 

encouraging truly great quality content. 

• A system that creates global networks of learners and children. 

WHO HAS THE PAIN POINT? 
Koha Ed focuses on two key users with a pain point, the parent & the community, however, 

there are many other situations where we cover a pain point with our solution. 

Parents want the best possible education for their children; they want their children to enter 

adulthood armed with the skills, knowledge, and wisdom they need to thrive in the adult 

world. Therefore, parents will spend all they can afford to ensure their kids get the best 

possible chances in life. As was proven in the recent Covid lockdowns, many parents feel 

wholly inadequate when educating their children, and finding adequate help is time-

consuming and can be expensive. 

As a local community and even a global community, we constantly face problems we can solve 

with community spirit and a desire for change. Take, for example, climate change. Many 

within this ecosystem know that we can make the changes needed to stop and even reverse 

climate change and the technology exists today for much of this. The problem is the 

messaging is complex, and engaging the community is hard when the situation looks so 

overwhelming. How can we engage the community to educate them on the small steps they 

can take to make a huge difference? 

The pain comes from knowing that education Is all that stands between humankind and 

greatness. We can achieve anything we set our minds to if we have the foundational 

knowledge to understand a problem and develop an innovative solution. 

Education means we stand on the shoulders of giants and create more giants for the next 

generation to stand on. 
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HOW DOES KOHA ED ADDRESS THE 

PAIN POINT 
How do we get someone to do something they know they should do but put off because they 

are having more fun doing other things? Simple, we incentivise them. For example, kids don't 

want to mow the lawn or pick up leaves, but we give them pocket money for chores. 

Sometimes we turn tasks into a game, such as "see which of the kids can clear a pile of leaves 

the quickest". We incentivise or make things exciting; we turn it into a game with a reward. 

This is what Koha Ed does; it provides a platform with exciting and engaging content. It then 

rewards a user for viewing this content, and if they feel competitive, we give them the chance 

to prove their prowess to the community. 
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In its simplest form, we give users a reason to engage in learning content they otherwise 

would not bother. We give them a reason to put away Tok-Tok and learn beneficial and cool. 

USER JOURNEY -UNKNOWINGLY 

ON THE BLOCKCHAIN 
Koha has a very simple user journey. 

• A parent or community creates or curates content and provides a reward for viewing 

the content. 

• The child/user views the content, and when verifiably complete, they gain a reward. 

• Optionally, appropriate adverts play before learning the content, and in return, the 

user gains rewards for viewing the adverts.

 



KOHA DAO WHITEPAPER DRAFT 1.0 

19 | P a g e  
 

  



KOHA DAO WHITEPAPER DRAFT 1.0 

20 | P a g e  
 

INCOME FOR KOHA ED FOR USERS 
All Koha Ed users have the ability to earn tokens with a real-world monetary value. There are 

several sources of rewards for Koha ed users. In the main, on the Koha Ed platform, rewards 

come from tokens that are awarded when content is completed. Secondly they come from a 

share in the Sponsored Informational advertising that the user views as they use the system. 

 

USER REVENUES FROM OPTIONAL 

ADVERTISING 
Advertisers on platforms like Google and YouTube pay higher fees for keywords with many 

views and interest compared to keywords and content with a small amount of interest. With 

Koha, advertisers bid for attention. When a Koha user is engaged in the content an advertiser 

must bid high for attention, when the user has time to kick back they can watch multiple 

adverts but the rates are lower. Koha smart contracts dictate the attention rates and those 

smart contracts will adjust over time in line with the system development and the needs of 

the community. 
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TOKEN SPENDING OPTIONS FOR 

KOHA ED USERS 
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MONEY-EDUCATION FOR CHILDREN 
Part of the Koha Ed vision is to enable better education of money. In other words, how can 

users better invest their money to ensure they have a better life. 

Not only will some of the KOHA revenues be dedicated to this but we feel we can gain 

Sponsorship and content from governments and NGOs globally. 
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INCOME FOR CONTENT CREATORS 
If you go to a site like YouTube, there is some genuinely amazing educational content, and 

the top educational content providers have been able to make life-changing incomes from 

advertising that is viewed against their content but watch any of these content creators, and 

they have had to learn a new skill, how to beat the YouTube algorithm 

(https://www.youtube.com/watch?v=6Wuse0RBRiE) 

Content from creators like Mark Rober is brilliant. It gets millions of views and makes Mark a 

wealthy man, but he has got there partly due to great content, and because he knows how to 

game the system. He also picks subjects with a broad appeal. For every Mark Rober, hundreds 

of other creators make equally valuable content that never makes them a penny in income. 

This may be for dozens of reasons, but if the content is good and helps educate, why should 

https://www.youtube.com/watch?v=6Wuse0RBRiE
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they not be rewarded for their efforts just because the audience for their content is not as 

large as Marks. 

Koha will provide content creators with a share of the advertising revenues as YouTube does 

today, but we also have a few other revenue options. 

1. We put communities in touch with content creators so that they can make bespoke 

video content for a fee. 

2. Every time a parent tops up the system with pocket money for their child to watch a 

creator's content, the content creator will get a fee. 

3. User can "tip" creators with the KOHA token for a job well done. 

4. Content creators must invest in a node to create content, some of the revenues of 

KOHA will be split across all content nodes so even while a creator is working on their 

content, the node provides a passive income. This could mean that the cost of the 

node (subscription) is returned, and likely with more than the original cost.  
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CONNECTING CONTENT CREATORS 

WITH INCOME AND USERS 
Once a user has tokens in the Koha system, they can, if they want, choose to support other 

content creators by spending some of their tokens on watching other premium content. Also, 

by watching this content, the advertising revenues will return the equivalent payments to the 

user and top up the creator's pot. 
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TARGET USERS 
There is no reason why anyone cannot and should not access Koha, however, we have the 

following key targeted audience. 

 

HOW DO USERS BENEFIT 
The benefits to a Koha user are significant and ,over time, as the system and community learn 

and evolves, the benefits will improve and morph. In summary, some of the key benefits are 

as follows 

• Learn new and exciting subjects and improve knowledge and wisdom. 

• Earn real monetary value that can be spent in the real world. 

• Give content creators a wholly new and viable income stream. 

• Earn money directly from advertising. 

• Gain recognition and kudos from friends within an Koha Ed community anywhere in 

the world. 
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• Enable cultures across the planet to learn together. 

• Enable those with learning difficulties to learn beyond the realms of school. 

• Enable home-schooling to be more accessible and successful. 

 

 

CONNECTING USERS AND SCHOOLS 

IN DIFFERENT REGIONS/COUNTRIES 
One of the cool benefits of Koha Ed is enabling communities to work together. For example 

enabling schools from Ireland and Ethiopia to work on a common task together whilst also 

educating each another about their unique local cultures. 
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GLOBAL COLLABORATION 

 

ENABLING HOME SCHOOLING 
Home education allows children to learn about the world and their place in it while 

surrounded by their families and communities. 

Home education provides a rich, broad learning experience, and whether families choose to 

follow a curriculum or follow their child's interests, the pace is that of the child. It is not 

complicated because parents know their children and are there to answer questions and 

guide them. 

Home education is a favourable option for many families who find that school does not meet 

their children's needs. There are many different reasons that families choose home education 

for their children, and there are many other educational styles and methods to explore., Koha 
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aims to enable better home-schooling and improve collaboration between a parent who 

home-schools. 

Indeed parents could create content for one another so that a community with ten home-

schooled families could share the workload for learning content. 

 

EDUCATION IN THE METAVERSE 
Learning in the metaverse can connect learners from all over the world and empower them 

to interact in meaningful ways while providing unprecedented accessibility. That learning is 

more interactive and impactful, by allowing us to simulate everything from a conversation to 

a surgery. The metaverse could mean a child in Africa has access to the exact same content 

as a child in America, or Ireland or India. Everyone has access to an infinite amount of content. 
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We think the metaverse offers some amazing opportunities for education and KOHA DAO will 

be the foundation for the success of metaverse delivered educational content. 

COMPETITION & RECOGNITION 
Healthy competition inspires kids to do their best – not just good enough. When students 

compete they will become more inquisitive, research independently, and learn to work with 

others. They will strive to do more than is required. These abilities prepare children for future 

situations of all kinds. 

Some kids like to compete, some kids like recognition, some kids like to show off a little, we 

encourage that. If a bit of competition enables some kids to be better at what they do then 

we are all in. For those that want this (and it is an option) Koha Ed allows you to show off your 

achievements proudly. 
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VALUE CREATION AND 

ALLOCATION OF VALUE 

HOW IT WORKS TODAY WEB 2.0: 
 

Let's consider one of the well-known content creators, such as YouTube star Mark Rober. 

Mark makes amazing content which is a must for anyone who loves science. As it stands, Mark 

makes high-quality YouTube content and earns around 68% of all the advertising revenue 

played against his videos. If he creates content with 10 million views, he could earn 

somewhere between £16,000 and £30,000 depending on the advertising competition. It's a 

lot of money but once the production, editing and general admin is are paid for, there is not 

much left. So Mark looks to alternative sources such as Sponsorship of content and asking 

subscribers to join him on systems like Patreon, where fans pay a subscription to help him 

create content and to get premium content. 

The big winners in all of this are YouTube; they earn a nice healthy chunk of the advertising 

revenue to provide a system and give Mark a platform. 

HOW IT WORKS IN KOHA WEB3. 
Koha plans to turn this type of solution on its head.   

Mark still makes his content and still uploads it to the Koha ecosystem. The difference is that 

Mark gets paid not only a percentage of revenues but also a Koha token-based fee whenever 

the user watches his content. So let's break down who adds value to the system and what 

value they get in return. 

 

User Type Value Added Value Gained 

Parent or 
Content 
Sponsor 

A parent or content sponsor such 
as a Climate Change NGO wants 
to get a message in front of a 
KOHA user. In the example of a 
parent, they want their child to 
learn quadratic equations so they 
pay money into the system, 
which is transferred when their 
child has viewed all the content 
and completed a short puzzle or 
quiz to confirm that the content 
has been consumed and 
comprehended.  

The value gained is education and 
improvement of knowledge. The 
parent is now happy that their child 
has viewed content on quadratic 
equations and has proven their 
newfound wisdom. As a result, they 
will end up better off in life as a 
whole and make better decisions 
with  their newfound knowledge.  
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The 
User/Student/ 
Child 

The user brings value to the 
system in many ways; They are 
the eyeballs on the content; The 
userbase from which advertisers 
want attention; They own the 
millions of wallets that hold 
value and tokens which keep the 
thriving community alive;  They 
are the lifeblood of the 
ecosystem; They are the ones 
that influence the direction of 
the project. 

Users earn money from watching 
sponsored content; Users get a % 
cut from the adverts they watch; 
They help guide the content 
creators to create the content they 
want to watch; Through community 
engagement, they introduce their 
friends and their peers. 

Content 
Creators 

Content creators bring their 
creativity, artistry and knowledge 
to the ecosystem; They create 
content that is based on subjects 
they have the knowledge in and 
a passion to share that 
knowledge; Their content is what 
feeds the system. 

Content creators gain value in 
several ways. They earn money 
from Sponsorship of their content, 
when a user watches their content 
(if it is sponsored by a parent, for 
example), they get a cut of the 
"pocket money" assigned to 
learning activity; Creators also earn 
a cut of the advertising revenue 
played alongside their content; 
Users can subscribe to content, so 
they can sign up to their favourite 
content creators and use some of 
the tokens they have earned to 
access unique content; Content 
creators can receive tips from 
users; Content creators can build 
their own brand; the creator nodes 
grow in value as new targets are 
reached. Content creators can sell 
these nodes in exchange for Koha 
tokens. 

Content 
Curators 

Content curators are users who 
pull together content from all 
over the ecosystem to create a 
library of content on a specific 
subject. This may, for example, 
be a teacher who curates 
content for all the children in 
their class and similar classes in 
their country on a particular 
topic form the curriculum. By 
curating this content, they make 
it easier for users and project 
sponsors to assign tokens to 

Curators benefit by taking a small 
percentage of the tokens assigned 
to content; they also gain a small 
portion of the advertising revenues. 
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content. A parent, for example, 
can apply pocket money to 
curated content provided by a 
teacher of their child's class. In 
addition, curators bring value by 
saving time for other users. 

Infrastructure 
Node Investors 

The Koha System will need 
Infrastructure to run, and we 
intend to keep as much on-chain 
and decentralised as possible. 
Node investors buy into and 
maintain the Koha subnet 
through ongoing maintenance 
fees for the KOHA infrastructure. 

Node investors, in return, earn an 
income from the overall fees 
charged to all users, similar to gas 
fees. 

 

HOW WE EARN REVENUE - KOHA-

ED 
Just because Koha Ed has the vision to improve education does not mean that it is not also a 

"money machine". Koha plans to utilise the best proven Defi mechanisms to ensure the 

maximum return is gained for the community. Koha does not intend to replace traditional 

education but will work better in many ways. Its targeted approach ensures that the right 

educational content gets to the correct recipient, no middlemen, no politicians, no do-

gooders getting in the way. 

If a global NGO wants to get a message to kids about climate change, it can do that, and it can 

do it instantly; it simply loads the system with tokens and presses play and delivers the 

content. The message finds the audience. This efficiency comes through a subscription and 

transaction fees, but these fees are built into the code of the smart contracts and are 

transparent for all to see. There is no diversion to grubby politicians' hands or money lost and 

wasted. Instead, Koha gets a return from the service it provides. 

The income from Koha gets put right back into the Koha DAO Treasury and enables the 

community to grow, to do more, to develop, to create better content, and create a more 

comprehensive network; it's a virtual circle that is constantly feeding the machine. The better 

the Koha DAO gets, the more valuable it becomes, the more valuable, the bigger the 

community, the bigger the community, the wider the reach. This all leads to better education 

for all, with ever-increasing revenues and no single person or small group having a controlling 

interest. Everyone wins 

Below are initial ideas for revenue of the Koha DAO, and over time. As Defi evolves, the Koha 

DAO will offer more significant opportunities to enrich the lives of the community and the 

users. 
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This is just the start, KOHA DAO will have a team dedicated to the vision and the value of 

the DAO and the community will guide us on what they want and what they don't. 
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REVENUE SPLIT. 
Some ideas of how revenues can be split fairly across the community. 

 

HOW KOHA DAO COULD SPLIT REVENUES 
Revenue into the DAO will come from several sources. It will be split equally across Token 

holders and Node Holders. Each token and each node gets an equal split and users can 

increase their share by increasing their investment in Nodes and Tokens. There will be an 

upper limit on token and node holdings so that no single "whale" can hold more than 5% of 

the total holding. This maximum holding can be voted on by the community and reduced if 

necessary. 

Revenue allocation will be performed by smart contracts and will happen automatically at a 

point in time, say weekly. They could also be set to only pay out to users who have held the 

token/node/nft for at least the last 28 days. 
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KOHA ED FUTURE FEATURES 

COMPANY PROMOTION AND ADVERTISING 
Much of Google and Facebook's revenue comes from advertising, and if we are to be truly 

successful, we should aim to gain revenues from similar means. We should offer companies 

the chance to advertise on subjects related to their messaging. For example, if a person in 

London views content related to solar panels, it makes sense that they might want to 

communicate with a company in London that offers this service. 

The key difference between KOHA and Facebook is that we offer a choice and revenue. Users 

can choose if they want to see adverts and then auction their time to the highest or most 

relevant bidder. This would act like a gas fee where low competition and low network usage 

would result in lower costs for the company. Still, high network usage and high competition 

will increase the gas fee payable to users for their attention. 

Companies could even create their content but this would still need to be backed by tokens 

for attention, and blatantly advertorial content may get downrated by users so it looks less 

appealing 

TIK TOK LIKE QUICK DISCOVERY FEATURE 
For users who are unsure what to watch, we offer a Tik Tok-like experience where content is 

shown at a maximum of 1 minute, and a user scrolls up and down; once they find something 

they like, they can delve deeper into it project. If the full one-minute clip is viewed, KOHA 

tokens are paid on these views (may be sponsored by adverts). In addition, content creators 

can pay gas fees to feature more prominently. 

KOHA TOKENS AND ADVERTISING 
Advertisers can purchase Koha tokens into an advertising silo where they will sit ready to be 

assigned as rewards for users who watch those adverts. Advertisers can choose the maximum 

number of Koha tokens (high bid) to apply against each advert impression (viewing) by a user; 

they also get to choose a preferred token amount. 

Where there is little or no competition for advertising, the advert will be viewed, and a reward 

earned at the preferred rate. Where there is advertising competition, the advert will be 

viewed at the (high bid) rate, and the user will receive the high bid token amount. 

Users can choose to watch multiple adverts if they wish and "mine" the available rewards in 

Koha Tokens 

With advertising on Koha there is potential for a be a three or even four party relationship. 

• The Advertiser 

• The User 

• The Content Creator 

• The Curator 
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Sponsored content is different to advertising content. Sponsored content is usually content 

or a curated list of content that delivers on a specific message and has tokens assigned to it, 

which are vested as users complete their journey through the content. 

For example, if a local government body creates 6 x 2-minute videos to explain the benefits 

of electric cars and assigns six tokens against the video content. The local government body 

can choose to vest one token as soon as one video is viewed or can choose to mint an NFT 

when all content is viewed with a token value of six Koha. This content will pay rewards in 

Koha tokens even without any advertising. 

The content creator/curator can decide if they want advertising to be available within the 

content or not. They can also offer to advertise only to certain advertisers. For example, they 

may want only to enable electric vehicle manufacturers to advertise within that content. 

Another example of this is the parent providing pocket money to their children for learning, 

say how to code in python. The parent assigns an amount against the content and can decide 

the value of tokens or NFT's and when the value is vested, e.g. throughout the content or at 

the end upon completion. Parents can also toggle if they want the content to contain adverts 

or not. 

TIPPING 
If a user especially enjoys content or has a favourite content creator, they can provide that 

content creator with a "tip" in Koha tokens. This simple transaction will send tokens from one 

users wallet to another. 

CONTENT SUBSCRIPTIONS 
Content creators can gain a monthly subscription from their community users. The user pays 

the content creator to keep making content that can be assigned as premium or early release 

for subscribers. Many youtube creators currently do this today outside of youtube through 

services such as Patreon; Koha will enable this subscription service on chain. 

CONTENT REQUESTS 
Let us assume an organisation such as a small charity would like to create content but either 

does not have the skills or wants more engaging content than they could achieve themselves. 

Like the gig economy on sites like Fiverr, users can request a quote from a content creator to 

create certain content. When the content is created, the content creator can choose to pay 

as a one-off fee, receive payments as a pay per click, or they can choose a hybrid of both 

options. Content is not released to the user until both parties agree and the smart contract is 

initiated. 

We plan to propose a subgroup of the DAO be assigned to this area to propose ideas to the 

community and develop the solution further; content creators have huge potential to service 

user requirements and make an income for the work they undertake. 
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CONTENT MODERATION 
Koha does not wish to become a place of censorship, but we need to protect the community 

from harmful or pornographic material. If a user reports certain content as inappropriate, the 

content will instantly be sent to 20 random online users who have agreed to moderate 

content. Users will decide if the content is appropriate based on a set number of criteria, if 

the content is deemed acceptable, the content remains, if the content is deemed 

unacceptable, the content is deleted. 

 

FURTHER USE CASE IDEAS 

JOB SEEKING AND UPSKILLING 
As AI becomes more ubiquitous it is likely that jobs in some sectors will disappear, or skills 

could become redundant as they are replaced with technology solutions. Koha Ed offers a 

perfect way for a user to upskill or even learn a new skill and make themselves more attractive 

to an employer. This type of learning module could be supported by government and make 

up some of the benefits paid to the unemployed. 

CARBON OFFSET 
Whenever you travel to another location, such as flying to another country, you create carbon 

emissions. Carbon offsets are a form of trade. You fund projects that reduce greenhouse gas 

(GHG) emissions when you buy an offset. For example, the projects might restore forests, 

update power plants and factories or increase the energy efficiency of buildings and 

transportation. Carbon offsets let you pay to reduce the global GHG total instead of making 

radical or impossible reductions of your own 
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CHARITY DONATIONS 
 

Together, we can do more than just get kids in the classroom — we can empower them for a 

brighter future. Equipped with literacy and essential life skills, they can grow into adults who 

earn higher wages, educate their own children, and have a voice in their community. 

An individual or a community can raise money in the form of tokens and donate it towards 

benefitting another child or community, anywhere in the world. The potential is staggering 

and the opportunity for a better world is far greater than anything those fuckwits in Davos 

can come up with. 

  



KOHA DAO WHITEPAPER DRAFT 1.0 

41 | P a g e  
 

COMMUNITY ENGAGEMENT 
 

 

KOHA DAO TOKENOMICS 
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The Koha DAO will be programmed according to the mission, values and goals set by the 

direction the community wishes to take the project 

• We will develop smart contracts that will embody the governance mechanism. 

• Members will use their governance tokens to vote on proposals made to the DAO, and 

the decisions, such as choice of projects or allocation of funds, will be executed by the 

smart contracts in the decentralised protocol. 

• The influence of a member's vote can increase based on the amount they have 

contributed to the project, the number of governance tokens they hold, or the kudos 

they have earned from fellow members. 

Operating as a DAO brings several key advantages to Koha DAO and its members. 

• Full Transparency where voting, funding decisions, product strategy, marketing, and 

all the other actions undertaken by Koha DAO are publicly available and viewable by 

anyone. 

• Members from anywhere in the world can contribute thus giving Koha DAO a lower 

barrier to entry than if operating under the more traditional legal structures such as 

incorporated companies. 

• Costs to start Koha DAO should be lower since many previously developed open-

source tools reduce the amount of time and effort required to build from scratch.  

• The inherent nature of Koha DAO gives every member a voice. It also aggregates the 

knowledge required for a proposal to be brought to the DAO, resulting in better-

informed voting and consequential decision. It also enables the domain experts to 

invest in the ecosystem the Koha DAO is establishing.  

• There are many for-profit DAOs already created and operating. Therefore, Koha DAO 

can benefit from the prior work of these DAOs to support its operations. 
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Koha DAO Token Distribution 

• Koha DAO Team (20%, vested over 12 months) 

• Koah DAO's Angels/Advisers* (10%, vested over 12 months) 

• The Koha DAO Fund (10%, locked) 

• Marketing (3%, unlocked and distributed after launch) 

• Koha DAO token liquidity for DEX (21%, locked) 

• Public Sale (36%, unlocked and distributed after launch) 

A DAO AS A RIVER 
 

No man ever steps in the same river twice, for it's not the same river, and he's not the same 

man. – Heraclitus 

When thinking about a DAO, we like to consider a DAO as a River that is constantly changing 

but the Macro fundamentals always remain the same.  

The DAO mission is like a river's mission to get from its source to the sea, and the river bed is 

like its values, the course that the water takes during its mission, with the water being the 

community and data that flows through the river. These are all the Macroelements of the 

river. 

However, within the river's flow are the microelements, the fish that eat the weeds and create 

the nutrition for the new weeds to grow, the small invertebrates born in the river, lay their 

eggs in the river, create a new life and die. Without all the macro elements of the river, the 

river becomes sterile and dies. The river and its macro elements are in constant flux through 

seasons, droughts, and floods. The river will always flow, but the river is in constant flux. 

So with this in mind, we must consider the DAO as the macro elements of Koha Ed, it's the 

mission, the vision, and the community with shared goals that enable the tokenomics of the 

microelements to exist and thrive. We must understand that these microelements will adjust 

over time, with some changes being good and some not so good; we must embrace the 

change and provide a platform that enables this. 

KOHA TOKEN 
 

KOHA tokens are used across the network for advertising, liquidity, advertising incentives, 

rewards, tipping, unlocking memberships, NFT's and establishing reputation. The underlying 

principle of KOHA tokens is to reward users for participation in the Koha DAO, Marketplace, 

and System. 

 

Projections 
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THE TEAM 
Founders 

• Alexander Baker - Founder 

• Marcel Henry - Founder 

Initial Team After Funding 

• TBC - Treasurer CFO 

• TBC - CDO (Chief DAO Officer) 

• TBC - Data Scientist 

• TBC - CMO 

• TBC - Legal Council 

• TBC - Front End Dev 

• TBC - Design and UX 

• TBC - Blockchain Dev 

• TBC - Community Manager 

 

ROADMAP 
• Initial Concept Design and Discovery 

• Market assessment and interview potential user base 

• Launch First Draft Whitepaper 

• Launch Discord, Twitter, and Telegram 

• Launch Website 

• Gain initial pre seed funding to build team, build MVP and Ready ourselves for 

blockchain grant application 

• Build Team 

• Form Partnerships in Blockchain Ecosystem 

• Apply for Blockchain Grant 

• Start MVP of KOHA Ed 

• AMAs with prospective early investors 

• KOHA Token, Early Investor Sale 

• KOHA, Community Sale 

• KOHA, Public Sale 

• Launch KOH protocol and liquidity 

• Listing on Coingecko, CoinMarketCap, and Debank 

• Receive Tier 1 audits of all smart contracts  
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APPENDIX 

WHAT IS KOHA DAO? 
Koha DAO is a community with a common goal, to create a blockchain-based learning system 

where users can earn money by learning. In addition, it aims to build a system where revenues 

from advertising and Sponsorship are distributed to communities, creators and users of the 

system as opposed to billionaire playboys. 

KOHA DAO WILL HAVE THE FOLLOWING KEY FUNCTIONS 
 

• Create an investment vehicle that provides projects like Koha ed to be developed 

• A community that explores Defi projects that can benefit the Koha Dao Community 

and Project. 

• Create a community that will: 

o Develop Koha DAO 

o Provide marketing support and PR activities for the Koha ecosystem 

o Vote on the direction of the project 

o Fund the network and Infrastructure the system is built upon 

o Support the community 

o Design and create the user experience 

o Manage the treasury 

o Conduct security testing 

o Provide Legal Advice 

o Any other Key activities that we require to build the Koha Ecosystem 

There are two types of community members within Koha DAO. 

Active Members who "build and do" and fulfil the tasks above, these members will be paid 

for their work in tokens 

1. Passive Members who provide liquidity for the system and who buy Infrastructure that 

makes the system work. These users earn a passive income from a share of fees, 

investment gains and revenues 

2. Community members can have both roles.  

All community members have a vote 
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KOHA DAO - INVESTMENT 

STRATEGY 
 

INVESTING AND FUNDING INNOVATION 
 

KOHA DAO aims to utilise a small portion of the treasury to fund the innovative development 

of new protocols, as well as financially support and incubate new projects. KOHA DAO's 

treasury will thus have investment exposure to projects in their earliest stages, delivering 

unmatched upside which can result in explosive growth. 

All this, while only allocating xx% of the treasury, so even if some projects are unsuccessful, 

80% of the treasury is intact, providing a floor value for our token. The DAO committee will 

govern the use of the treasury set aside for new projects, deciding which types of projects to 

invest in as well as allocated amounts. The KOHA DAO team will also incubate these projects 

to ensure overall success, and our community will play a significant role in helping our 

incubated projects scale. 

• A percentage of the Koha treasury will be put towards incentivising children in 

developing countries 

• Some treasury will be put towards providing content creators with free creator nodes. 

 

KOHA DAO - DEFI APP 
 

When coming up with the concept for Koha, we initially started with the Learn to Earn 

platform. However, over time, we understood the power of adding in some well-tested Defi 

tools to encourage users to create content and improve the earning potential for users. The 

initial plan was to gain some venture funding for the project. However, we also wanted to 

keep the project independent of any single powerful interest, especially as we are supporting 

the children through education. 

We also realised that while our Defi opportunities could benefit the users, it also added 

complexity and reduced accessibility. With this in mind, we decide to split the project into 

two parts; phase 1 is a DAO that focuses on financing the ecosystem, and phase 2 is Koha ed, 

the earn to learn platform. 

We feel this approach brings a whole raft of opportunities and benefits, some of which are as 

follows. 
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1. Separating the defi elements into a separate DAO it keeps the Web3 earn to learn 

platform simple and uncluttered, it means users can interact without realising they 

are in a Web3 system. 

2. We can create a community of the crypto savvy behind the scenes who are interested 

in investing and furthering the aims of the project. 

3. Money for the project can come from anywhere so we do not exclude VC's we simply 

ensure they are part of the DAO tokenomics as with everyone else 

4. We build a community with day one who can benefit from their investments. 

5. We build a community that can market and socialise the project 

6. We build a community that can build the project. 

7. We are able to set out an ambitious roadmap that engages the community. 

8. We create bidirectional investment and revenue flows that support both projects. 

9. We enable users with no blockchain experience to delve deeper as and when they are 

ready. 

10. We create a community that is open to anyone and everyone. 

 

 

DEFI FEATURES 

YIELD FARMING  
The Koha community will consider if Yield farming is appropriate for this project. 

HOLDING REWARDS - PROFIT DISTRIBUTION 

Koha wants to encourage users to provide liquidity. In return for providing liquidity, we want 

to ensure that users who hold koha tokens on-chain get rewarded. Koha will gain income from 

several sources (outlined above) and being a DAO; profits will be split amongst the community 

members. Rewards will be weighted based on time and holding, so those that have the 

biggest share of tokens who have been holding the longest will gain the largest percentage of 

rewards. E.g. if a user carries 1000 KOHA in their on-chain wallet and there are 100,000 koha 

in existence, they hold 1% and will be rewarded 1% of the profit pot. If they have, there will 

also be a 0.02% kicker for each extra month a user has been holding their koha tokens. So it 

pays to keep tokens for a long time. 

DEVELOPER REWARDS AND EARNING 
If Koha is to grow we need to encourage developers to work on the system and to find and fix 

bugs. We will integrate with platforms like GitLab and bounty programs such as gitcoin to 

ensure we reward developers accordingly. 

The plan is for these rewards to be issued both as part of the daily reward pool as well as on 

an individual bounty basis. Gitlab can be used to measure individual contributions directly to 
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the project, such as creating issues and bug reports, submitting successful merge requests 

and more. Bounties can be leveraged to assign token rewards directly to individual tasks to 

incentivise community participation in completing the roadmap. 

COMMUNITY MARKETING REWARDS 
The Koha community will be made up of people from across the globe who share our vision, 

many of those will want to stay passive, but many will come with vast knowledge and 

networks that will benefit Koha DAO. Where users want to share their knowledge, share their 

network and put some effort into creating, growing and improving the community, we will 

enable this. Koha will put in place a tokenisation policy for Marketing the service. To start 

with, this will be simple such as winning a tradable NFT for, say, 100 introductions. Over time, 

this will expand to enhance the offering in line with its benefits to the community. We plan 

to propose a subgroup of the DAO be assigned to this area to propose ideas to the community 

and develop the solution further 

INCOME FROM KOHA ED 
Unlike many of the current DAO's mainly in the DEFI space, KOHA DOA will have several 

sources of income, mainly from sponsored content and advertising revenues. Clearly, some 

of this revenue will go back into the DAO Treasury to pay for Infrastructure, development, 

marketing and other key activities. However, we plan to distribute a percentage of revenues 

to the community each month. This will be assigned to users based on their holding of KOHA 

tokens on-chain 

 

CREATOR FARM 

CREATOR & CURATOR FARMS 
In order for a user to create content, they must first purchase a creator FARM; the most basic 

creator FARM will be virtually cost-free with just transaction fees payable and will offer 

limited functionality, for example, enabling a parent to upload content for their children to 

view.  

Content creator FARMs can only be purchased once a user has completed the content creator 

tutorial and earned their creator NFT. The basic FARM will have limited features and enables 

up to 100 views of content. 

For the more advanced user, the content creators can purchase Earn Crops with different 

capabilities. More on this in the Tokenomics Section 
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KOHA FISH FARM 
The Koha fish farm is an area that aims to put great content in the hands of users of the 

system. Content creators can release content into the content pool and, if they so wish, can 

seed the content with some KOHA tokens to encourage people to view the content. The Koha 

fish farm will enable a user to access the pool and cast a net to capture content. The process 

will be similar to TikTok, where content is displayed until a user finds something they like. 

Content Curators can buy a farm with specific subject criteria; for example, a content curator 

might have the mathematics “fish farm” where those with an interest in maths can turn up 

and access randomised mathematics content from content creators globally. This could be a 

vast area for monetisation of content and could give PR gurus a massive opportunity to 

benefit the whole community. 

CREATOR FARM VALUE 
Creator farms issued at launch will have no value and cannot be transferred; however, we 

wish to encourage participation in the Koah Ed ecosystem by enabling nodes to gain value 

over time by utilising the noted for content delivery. 

Each node will be assigned a set number of goals that could include: 

1. Content Created 

2. Content Viewed by 100 Users 

3. Content reviewed by 100 Users 

4. Content Viewed by 10k users 

5. Content Videos and One Quiz 

6. Content with 200 subscribers 

7. Etc… 

 

At each stage, an NFT will be assigned to the content Farm Once the Farm has 10 NFT's the 

Farm can be sold to another content creator. 

Essentially a Farm creator can build a following, and then another creator can buy the Farm, 

take advantage of the work done by the former creator and create their own content. 

The better the content and the more NFT's the higher the price. 

AIRDROPS 
Upon the launch of Koha Ed, creator Farms will be airdropped to Koha DAO Investors on the 

whitelist. The whitelist will be determined by the number of tokens and the time they are 

held.  
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Nodes will remain active while at least 1000 KOHA Tokens remain in the staking pool. 

 

FEE LESS TRANSACTIONS 
Users have two options regarding transaction fees 

• Pay transaction fees on the fly as and when you interact with the system 

• Stake a minimum number of tokens for a lock-in period. 

 

The staking requirements will be dependent upon usage and will carry a fair usage policy. 

Staking tokens is aimed at content creators who wish to create/curate large amounts of 

content flexed according to requirements. 

TOKENOMICS 
Blockchain technology is revealing a whole new world of interesting and exciting possibilities. 

The current avalanche of innovative products, services, and platforms is incredible and highly 

encouraging. 

The different Tokenomics models emerging as part of this unprecedented revolution, and the 

associated immeasurable opportunities, are unlocking new organisation governance and 

ownership models. The products, services, and platforms developed within these relatively 

new models are member-owned and operated, designed and developed by the community 

of members they serve. 

These communities are composed of individuals (DAO members) from all backgrounds, and 

places, with diverse skillsets, coming together as a collective to develop new and innovative 

ways to build products, foster community, and exchange value using blockchain technology.  

They are helping address evolving challenges around coordination, governance, and decision 

making. Communities are adopting new and novel tools, including decentralised protocols 

such as DAOs, facilitating collective decisions. This is where the Koha DAO Governance Token 

comes and finds it home. 

TOKENOMICS CAVEAT 
 

This Early version of the white paper aims to lay out some of our ideas of the potential 

tokenomics and smart contract ideas of the project; however, this will evolve over time and 

be solidified before launch. Although the founders have a good understanding of the potential 

mechanisms, we also know our shortcomings. We will ensure all tokenomics and smart 

contract mechanisms are tested through a thorough and methodological data science 

approach. We need to ensure the project offers tru benefits to its users and members, but 
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we also need to minimise any possibility of gamification that could damage the community, 

especially where bots might be given an unfair front-running advantage. We will start small 

and ensure the smart contracts and code is thoroughly tested. 

Tokenomics Caveat 

HOW MANY TOKENS AND WHAT 

TYPE 
There will be three Token Types: 

• The initial coin Koha will launch is KOHA X.  Koha x will be awarded to early seed 

investors in Koha and will later be swapped with the KOHA Token at a rate of 3 x Value 

Koha Token for 1 x Value of Koha X 

• Koha Token will be the utility Token of the Koha DAO 

• And $KOHA will be the stable coin that operates as the payment and fund transfer 

token for users adding/receiving funds in local fiat currency on KOHA ed. 

LAUNCH DETAILS: 

PRESALE 

HOW DOES IT WORK? 
 

The Presale will be conducted via a dynamic hard cap system with a maximum allocation of 

$4000 in AVAX per wallet (assuming we use the avalanche blockchain). This means that users 

can't buy the maximum share from the get-go, ensuring a fair chance for everyone joining the 

Presale with a smaller fund. 

Note: We can't necessarily guarantee that everybody will have an allocation over 

$500. The system is meant to secure ordinary buyers a spot in the Presale and prevent 

whales from buying up all the tokens, leaving everyone without an allocation. First 

come, first serve is always applicable in presales, so be sure to be early! We're making 

the cap big enough to at least promise everyone a potential $500 investment, which 

isn't realistic, as not everyone will invest the same amount! 

 

Details To Follow 

 

WHO CAN PARTICIPATE? 
 

Only whitelisted KOHANS can participate in the Presale, 
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PUBLIC SALE 

What is it & what makes it different? 
 

The public sale (also known as fair launch) is the second sale we'll have of KOHA tokens prior 

to listing on a DEX. We expect to undertake two sales because we want the community itself 

to make the price discovery phase happen organically. The public sale will be open to anyone, 

but on our dApp, which means that our community will be the main deciding factor in the 

potential price surge of our project. 

 

Public sale how does it work… 

 

CAN ANYONE PARTICIPATE? 
 

Yes, everyone can participate in the Public sale. 

 

WHERE WILL THE PUBLIC SALE BE HELD? 
 

On our dApp. You can access it via our website 

 

WHY CAN YOU ONLY WITHDRAW $10K PER HOUR? 
 

We've made the mechanism to minimise price manipulation while also ensuring that anyone 

who doesn't want to buy anymore can easily pull out. Whales tend to play with the amount 

raised, hence the limit in place 

 

BUYING KOHA 
To be decided, but KOHA will at least be available on all decentralised exchanges and will be 

available to swap on sites such as Trader Joe, Pancake Swap, Bogged Finance etc., depending 

upon the final Blockchain protocol that we use. 

KOHA STABLE COIN 
 

Our users need to ensure they receive the total amount of koha tokens in the form of pocket 

money loaded onto the system; therefore using the KOHA Utility token, which could fluctuate 
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in price, will not work. Fiat currency loaded onto the Koha system will be converted to KOHA 

Coin, which will be backed by the corresponding fiat currency held in the system treasury on 

a 1 to 1 basis. This will prevent any price fluctuations 

KOHA STABLE COIN YIELD 
Users who earn $KOHA by completing their assigned content have a choice to convert their 

coins back to their local currency, or they can stake their coins and earn interest. Interest will 

in the KOHA Utility token, and yield paid on the percentage of KOHO profits paid back into 

the yield pool and assigned to users based on the percentage of KOHA tokens they hold in the 

overall pool.  

A user, for example, could save £20 of pocket money each month. By the end of the year, the 

total available funds could be significantly higher than the initial funding allocated in pocket 

money. 

 

KOHA GOVERNANCE TOKENS 
The only way to achieve complete decentralisation is not only to rely exclusively on smart 

contracts but also to delegate voting powers to the community. As long as the decision-

making process is relayed to community members and executed by a developer team, it is 

safe to say that the project is decentralised 

Governance tokens are cryptocurrencies that represent voting power on a blockchain project. 

They represent the primary utility token of DeFi protocols since they distribute powers and 

rights to users via tokens. 

KOHA Governance tokens will be the token of KOHA DAO and not KOHA Ed 

 

REBASING TOKEN 
To be decided 

GRANDPARENT NFT/VOUCHER 
 

We feel that anyone should have access to Koha Ed, and therefore we need to make it easy 

for those who are less technical to participate. We plan to look at the Stripe on the ramp and 

NFT tech to enable parents and grandparents to buy a KOHA ed voucher easily. A user can 

https://academy.shrimpy.io/lesson/what-is-cryptocurrency
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simply rock up to Koha and buy a "voucher" in the form of an NFT to enable a child to access 

the content. These access vouchers can be gifted and enable the recipient to watch any access 

instead of watching specific sponsored access. They could be used for unique premium 

content or indeed converted to KOHA tokens so the user can stake those tokens and earn an 

APY 

 

The plan is for this NFT to have two key features 

1. Locked within the Koha token will be the KOHA stable coin amount (minus fees) that 

can be spent on content. 

2. The token NFT will also work as a collectable that can be traded with other users and 

tokens will randomly be minted with differing rarity levels. 

 

SPLIT OF TOKENS FOR LEARNING 

CONTENT 
When a parent uploads Fiat to the Koha Ed System, the funds will be split as follows 

• 10% Will transfer to the KOHA treasury 

• 5% will transfer to the content Creator 

• 85% will transfer to the child/user 

 

ADVERTISING SPLIT 
 

Advertising revenues will be split as follows: 

• Creator 33% 

• User 33% 

• KOHA 34% 

 

KOHA CONTENT FARM 
The Koha content farm encourages and rewards users who put the most into the system. In 

other words, similar to farming, a farmer who diversifies his crops, tends his animals and 

fertilises the land will get the best possible returns. A content creator will also gain additional 
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monetary wards and distribution percentages for regular content, increased content 

subscribers, attractiveness to advertisers, and increased viewing statistics. 

The imagery will be very much based on the farming analogy where users earn new crops and 

need to tend their crops for the best results constantly. 

So as an example, when a user hits, say, 10,000 views, they may be awarded the Carrot NFT, 

which means their potential earning increases. If they bring more subscribers, who can help 

fertilise the crops, the crop yield will increase and their monetary rewards with it.  

Users will also have the ability to buy NFTs on a limited basis so, for example. Suppose a 

Youtuber wishes to move content to KOHA and bring with him his followers. In that case, they 

may choose to buy several crop NFTS, which means the creator earning rate is already 

multiplied beyond the baseline as soon as the users hit the KOHA system. The system will 

launch with limited options which will grow over time, enabling airdrops of special features 

to those who participate and contribute the most. 

KOHA CROP CREATION 
Koha crop creation NFT's could look like this: 

Level When awarded Benefit Cost 

1 Carrot Posted 3 x Videos 0.1% 10 KOHA 

2 Corn 10k Views 0.05% 15 KOHA 

3 Wheat 100 Subscribers 0.05% 20 KOHA 

4 2 Quizzes 0.1% 50 KOHA 

5 50k views 0.1% 20 KOHA 

6 10 Videos 0.5% 50 KOHA 

7 1000 Subscribers 1% 100 KOHA 

8 500k Views 1% 200 KOHA 

9 100 Videos 1% 300 KOHA 

10 $10k Advertising revenue 1% 400 KOHA 

11 Sponsored Content from Outside 
Organization 

3% 500 KOHA 

12 $5k in tips 1% 600 KOHA 

13 1000 reviews above 4 stars 1% 1000 KOHA 

 

The above is, for example, only, and we will need to conduct data analysis to ensure that users 

cant "game" the system to the detriment of the community. 

 

KOHA FARM SALES 
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A farmer will toil and work his Farm for years. The successful ones who diversify their business 

will make a good living; however, one day, the farmer will decide enough is enough, and it's 

time to hang up the overalls and his wellingtons and move onwards. The farmer could pass 

the Farm on to a family member; however, they could choose to sell the Farm. The new owner 

does not start from scratch. Instead, they take over where the last farmer left off with all the 

benefits of a thriving Farm. 

Content Creator Farms are the same; a content creator can sell their Farm with all the 

contained NFT's and unique features, enabling the new owner to start with an advantage and 

a pre-built customer base/subscriber list. These could, for example, be sold to large global 

brands. 

 

 

KOHA CONTENT FERTILISER  
 

In the concept of a KOHA creator farm, the fertiliser is the Sponsorship of an organisation 

outside of the parent, child content creator dynamic. So, for example, if a content creator can 

find a sponsor for their messaging who will sponsor users to watch their video, this results in 

a much higher yield and consequently means they get a more significant percentage of the 

Koha tokens assigned to the content. Also, users can choose to share content with other users 

by sending the content with a small KOHA token "bribe" to view the content. This is seen as 

fertiliser, meaning that the content creator gains a higher percentage of the koha tokens 

assigned to the content. 

KOHA CROP CULL 
If a farm is not properly managed and the animals are not adequately fed, then the Farm dies. 

It's the same with Koha. The creators who participate the most gain the most benefits, those 

who leave content with no users, views, subscribers or regular updates will find their creator 

NFT's lose power and their creator node options decrease. There will be mechanisms within 

a specific time frame to allow these to be reignited. After all, a farmer could be sick, and we 

want to support those users by not ruining the Farm they have carefully built.    

KOHA TOKEN EARNING FOR 

MODERATION. 
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One way in which users can earn KOHA tokens is through the moderation of content. KOHA 

will not censor content, but it also has some strict rules about what is appropriate and what 

is not. After all, this is an educational resource with children present. As with any system 

where users get to post content, we expect some inappropriate content. KOHA users will be 

able to sign up to the KOPHA moderation team, whose role is simple.  

When users indicate if the content is inappropriate, they will be requested to review the 

content and vote on whether the content should stay or go.   At least 12 other KOHA members 

will vote (13 total) each will be rewarded KOHA tokens. The amount of KOHA token will be 

time-based so that the quicker the moderation, the higher the number of tokens, the token 

amount for moderation will decay every 1 minute until a floor is reached. The moderation 

period starts when content is first viewed to enable longer content to be viewed by 

moderators. 
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KOHA DAO LOOK AND FEEL 
Below are some wire frame ideas for the user journey of KOHA ed 
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ARCHITECTURE 

 

 

 

USER ACCESSIBILITY 
In order to help mitigate the barriers to entry for users who are new to Web3 and blockchain 

technology, Koha will develop a hybrid on-chain/off-chain system. On-chain transactions are 

beneficial for being fully in the custody of the user and verified on a cryptographically-secured 

public blockchain, while off-chain transactions are beneficial for speed and zero transaction 

fees. 

The off-chain system of KOHA will be crucial to enable any type of user to engage with the 

system and will enable a simple onboarding of users who as time goes by can delve deeper 

into the on-chain technology, perfectly enabled with a leering content that guides the user 

on their journey. This dual approach to the KOHA system will is fundamental to our success 

and ubiquity in the E2L landscape. In time as on-chain, technologies become easier to we may 

choose to migrate the system to being entirely on-chain. Much of this will be dependent upon 

the evolution of blockchain and layer 2 ecosystems 
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WHAT IS A DAO 
For decades the Principal-agent problem has been one of the biggest problems with 

traditional organisations. This problem occurs when an individual or entity makes decisions 

in their interest against moral principles, and these decisions affect the other stakeholders. 

So, for example, when an individual or entity has significant shares amongst the board, they 

become automatically more powerful than other members. 

On the other hand, digital currencies are decentralised and cannot be controlled by a single 

entity; inspired by this, the concept of DAO stands for Decentralized Autonomous 

Organization, an organisation governed by a set of rules written in smart contracts. Smart 

Contracts are the digital embodiment of traditional legal agreements. They cannot be 

tampered with. Through the application of smart contracts, a DAO is controlled by its 

participating members. 

All financial transactions, accounting records, and decision-making factors are totally 

transparent in a DAO since all of its actions are recorded on the blockchain. DAOs are 

generally created to form an organisation of like-minded folks; the group's approval governs 

through Smart Contracts. The DAO treasury is inaccessible to anyone without the group's 

permission. 

Let us see some differences between traditional organisations and DAOs 

 
 

 

 

 

 

 

https://en.wikipedia.org/wiki/Principal%E2%80%93agent_problem
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TRADITIONAL ORGANISATIONS: 
 

Have a hierarchical structure. 

• A change can be made by an individual or entity based on authority. 

• Voting is conducted internally and manually. 

• Is typically private and centralised. 

DAOS: 
• It does not follow any hierarchy and is fully democratised. 

• Voting from the group members is required to approve a change. 

• Voting is conducted automatically without the intervention of any central authority. 

• Is transparent to the public and decentralised. 

MEMBERSHIP OF A DAO 
 

Within a DAO, different membership models usually determine how voting works. Two types 

of popular membership models are token-based and share-based memberships. 

Token-based memberships. 
These types of memberships govern broadly decentralised protocols and are fully 

permissionless. Tokens are distributed through liquidity or permissionless decentralised 

exchanges. Holding these tokens entrusts members the right to vote. 

Share-based memberships. 
These types of memberships are used to govern human-involved efforts like charity, 

fundraising, investments, etc. This is a more closed type of permissioned DAO, where 

members are allowed voting rights based on their shares which are usually offered in 

exchange for some tokens or proof of work. 

WHY WE LIKE THE DAO STRUCTURE 
 

• A DAO is by the people for the people, its development is a community first, and the 

power of the DAO comes from a community with shared goals and a voice in DAO. 

• The DAO shares the success of a DAO. No single person or a small elite runs the DAO 

and benefits from all its success. Everyone benefits from the DAO. 

• A DAO is a software. A DAO is based on blockchain smart contracts; this means the 

DAO works in a decentralised way where all interactions are trustless, and the code of 

the smart contracts predefines all decisions. 

• The direction of the DAO is voted upon, and therefore, the majority consensus of the 

community sets the direction the DAO takes 

https://en.wikipedia.org/wiki/Proof_of_work
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• Its built on the blockchain meaning everything is transparent and true. 

• A DAO with a shared vision can consist of thousands of members pulling in the same 

direction; it enables many individuals to make a small contribution that significantly 

impacts them. 

SUCCESSFUL COMMUNITIES SHARE 

COMMON FEATURES: 
1. They have a clear purpose. 

2. They fit the culture of the organisation. 

3. They deliver real benefits to the community members. 

4. They have leaders. 

5. They agree ways of working amongst the community. 

6. Even if they operate mostly on-line, they use face-to-face meetings. 

 

At Koha, we plan to address all of these by organising the community to work cohesively, 

forming subgroups, having meet-ups and ensuring our vision, mission and goals is shared by 

everyone. 

In sharing the tokenomics below, we appreciate that some of this is not fully formed and some 

of it will evolve as the community engages. Our road map will allow us to stage projects and 

decisions to enable community engagement and to encourage community leadership and 

participation. Just because "crypto" can be seen as a pseudo-anonymous space, it does not 

mean that key members of the community cannot participate and take leadership in areas 

where they have a passion 


